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JESYLPHE® as a aroma expert, was.founded in 1758 in Grasse,
France, which is known as the town of perfume capital. \
]ESY]_PHE® pursues the beauty-of balance between emotions, A i o
smell and collect the pure fragrance of nature, integrate French life RRL & “ v N ( » ;
aesthetics to create permanent memories for your space.. / / ) i 10 A IR { ,.;"".“, L J'-n'?gﬂ‘._’;.;,p\:(_/%} o
/"’,l. 4 ';’f?d:f'uy/\g; "[’} [l ;_«_,‘ 5

"




BEAEH - BARTRMLA
Scent Marketing
What Can Fragrance Bring

HNEWRERE, AMIBRF75%NBEEHSZISKI N,
BEANTRERE, EALESFT. X,
5MrEL, RERERE.
CHEARERTHERE, EERAZERE,
AF—mEBR LS.

BEEVmEESR, LHRELREBEE.

According to scientific research, 75% of our daily emotions are affected by odor on
average. Aroma can awaken the sense of smell and make people feel cozy. Combined it
with vision and hearing to quickly improve service quality. Use the aroma system to
improve the space atmosphere, create a pleasant environment, and allow customers to
experience the distinguished VIP service. By positioning the brand aroma, it can promote a
stronger and more lasting emotional connection between the brand and customers.
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KIFRR MRS MR EEY, UWRAERNEHITIE,
EREE1S500ZEMERFER, $RENSTENEE,

The masters have explored high quality plants all over the world.
With the long-lasting modulation technology,
we have extracted more than 1500 flavor types to satisfy your diverse needs.
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BHY, BN RE
Plants, Our Persistence

[ESYLPHE® RE&RE "EYSKPAE"
HIREE MG RUEY IR,
BINBEXARS TULT T ARTEHENRE,

JE SYLPHE®puts forward the "Plant odor neutralization method",
and insists that each bottle of essential oil is extracted by plants,
we believe that natural ingredients can achieve a more natural balance.

LE SYLPHE



EARH-BRADSE
Aroma Essential Oil - Fragrance Classification

o HERE: EHEREMREEH, FHNS
Citrus: Often accompanied by floral and acidic spices, full of vitality

* RIA: MAREHSABEREBEARNKXKEARE

Green leaf: It emits a smell reminiscent of green nature

« KER: AEKEEY, BAHHBHGANRRE

Aquatic: It contains aquatic plants, giving people a very fresh and pleasant feeling

° BEFHPF: RMEE, BEMMER
Fugi: Rich, thick, warm and sexy

* RER: RANBERERK, S—HHEFRIFNIET

Leather: Strong smoky leather flavor, each of which has a unique memory

Ex&eg@ == Leather Strong smokyleather flavor, each of which has a unique memory _
Aroma Essential Oil - HEE: AEENRNENR, ERREEE

Gan Tai: It has a moist fragrance with extremely rich layers

BRAREANDEAN, REESARTENSKEEURERNERLNSARENER .

ERERBNERNSEFARNELREE, ALESBEHSZFHFE. DiF. 5B, © RN MRMAMNME, FENE, B

Oriental: Calm and personalized, with strong penetration and lasting aroma

* ARE: HENBENK, EPEFHAEEHK
Xylem: Excellent fragrance retention time, medium and later flavor.

* EBFE: BkMKERLCERK, BRESENEIZ
Food: Stir up the taste buds and feel happy to awaken the memories of childhood

Notes are the classification rules of aroma. According to the main characteristics of aroma and
the ingredients, they can be divided into different categories.All kinds of materials have different
volatilization speed, so the essential oils will experience top, middle, and base notes.

C BEBRE: MEMER, BREER, MEXS
Flower: Elegant and slow-release, bustling and shining, showing the
atmosphere alone

° RER: MRMTE, ZERBANFOE

Fruit: Pleasant and comfortable, delicious and attractive mood alone
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EaRH
Aroma Essential Oil

it 5"y A B, K= Top notes: White tea, Ylang-ylang
1% ~B TR B, XH, BFER Middle notes: Rose, Jasmine, Bergamot
FLOWER - TEA RHYME BiE: I®R|\, A Base notes: Amber, Cypress

iB: NEF, BRE, § Top notes: Hyacinth, White pine, Tangerine

w-FKH » »
N i B, ¥H Middle notes: Rose, Jasmine
FLOWER - ORIENTAL BiE: 1B, 45TT0N Base notes: Amber, Cedarwood
P a2 A iR, BFEH Top notes: Lemon, Bergamot
1% Ez*— i@ XF, A=, BF Middle notes: Jasmine, Magnolia, Gardenia
FLOWER - MAGNOLIA BiE: mK, 1 Base notes: Sandalwood, Cedarwood
. sle A g, AT Top notes: Mandarin, Juniper Berry
= ﬁEE)’E TiE: %, \A, AW Middle notes: Basil, Star Anise, Pepper
FRUIT - CLEMENTINE EBif: B&K, 8K, FRE Base notes: Sandalwood, Cypress, Vetiver
BAE A WT, BaM, S5 Top notes: Pomelo, Grapefruit, Lime
FRUIT - YUZU . Zime, 7 Middle notes: Blackcurrant, Grapefruit
EiR: 1, BE Base notes: Amber, Musk
""""" iﬂﬁﬁmmg%@ﬁﬁ—@m—TopnotesVerbenaLemonLeaves
o TiE: BmM. kT, Be Middle notes: Grapefruit, Peach, Blackcurrant
FRUIT-ALLURE BiE: B, TRE. B Base notes: Cedar, Mustard, Amber

BIA: INERE. PE MNF Top notes: Cardamom, Carrot Seed
8 ER, £82 Middle notes: Sandalwood, Violet
H: BPE, FE, EN Base notes: Paper rush, Leather, Cedarwood

K- EMBE

WOOD - SANDALWOOD

#
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B RE

N , B Top Notes: Cardamom, Orange Blossom
A - LI i 5 .

A B8, £5= Middle Notes: Moss, Violet
WOOD - CEDAR ATLAS A SRE, Tn Base Notes: Vetiver, Cedar
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Flower - Tea Rhythm

S

LS BIA: ek Top notes: Sea Salt
KEERS g Ew. BT Middle notes: Lotus, Bamboo
WATER - RUSALKA BiE: SRR Base notes: Orris Root

= ., - BIA: TR, T Top notes: Lemon, Peach
E%REgV’V:T:EIS%tﬁOAST i WEH, ¥22 Middle notes: Rose, Violet
B I'EE Base notes: Patchouli
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TERERMBRARE
Space Aroma Solution

[ESYLPHE  RBEBATFABFREEVHEE

BESEMRAE. £TE, RINCSHKSHNE SRR

$, PHERABRKES. RRTEARK. BFRKE
Fg. REEEVHASIT. SAMED. KEARE
A ER SHRAECIER T RENEKE.

]ESYLPHE® is committed to providing customers
with professional space fragrance solutions. In
China, we have served many well-known brands to
help them improve smell marketing, solve space
odor and improve brand image.
JESY]_PHE%rofessional perfumery, consultant
and brand vision team will create brand stories for
you through smell.
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FRES 10000HB
Product number  10000HB
FEmAR BARBELh iy EFH
Product name Super large double head central diffuser
¥ &R 10000m?
Diffuse volume 10000m?
BHAR gl
Control method Button
& ..
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FRES PAD-5000D2
Product number  PAD-5000D2
FEmER P RAEXBEYT BN
Product name Medium-sized desktop intelligent diffuser
¥ &HHR 5000m?
Diffuse volume 5000m?
BsHAX IR EAPP

Control method

Touch button APP

FRES 2000FD

Product number  2000FD

FREWR I EEET BN

Product name Vertical intelligent diffuser
i &HR 2000m?

Diffuse volume 2000m?

ZEHAR APP

Control method APP

FRES PAD-500F

Product number  PAD-500F

FmER TXERET &N

Product name Vertical intelligent diffuser
r&%R 500m?

Diffuse volume 500m?

ZHAR APP

Control method APP

FRES PAD-300C-S

Product number  PAD-300C-S

FmER EEAEERT &N

Product name wall mounted intelligent incense diffuser
&R 300-500m?

Diffuse volume 300-500m?

ZHEERX APP

Control method App
3D
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FRES 300wW/D

Product number  300W/D

FFRER BEEXEET SN

Product name Wall-mounted intelligent diffuser
¥ &HER 300m?

Diffuse volume 300m?

#EHEN 74

Control method Button
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DULWICH COLLEGE

General industry & Scenarios
FRHITLNGEAE

[ESYLPHE RBE=RES, AFRGTLEPRRERSE,
tABNMTLE P HRINNE.

]E SYLPHE%rovides aroma solutions for customers in different
industries, and we also creates our value for customers.
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